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INTRODUCTION

The interest to the research in the field of marketing of the territory is con-
nected, first of all, with the release of the Russian regions on the world markets.
This fact entailed the search for the most profitable spheres of application of mate-
rial and non-material resources, formation of market attractiveness of the territory,
its image and competitiveness. The state level development of strategic directions
is not possible without the balanced regional and sectoral strategies, major interre-
gional projects, programs of territorial planning at the municipal level.

In turn, the formation of territorial strategies is based on the research of the
territory, and the realization of the Federal and municipal programs of develop-
ment of the region, carrying out effective investment policies require a complex
analysis of a number of socio-economic problems, intra-regional interests and
needs, evaluation of opportunities of the region and their satisfaction. Therefore,
the main task of the marketing of the region is the creation of the best competitive
advantages compared to other areas.

In connection with these sharply rises a question about a choice of the most
effective tools of analysis and evaluation of market potential, to identify the oppor-
tunities which the territory has, about finding hidden reserves and create the poten-
tial that the region is capable to possess in a strategic perspective.

Today the marketing potential of the territory remains undervalued and the
untapped. Increase of its importance in the strategic management of the region de-
termines the actuality of the chosen research theme.
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The body text of the monograph is written in Russian.
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